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Q.2. Writeq pricis of the following passage and suggest a suitable tifle: (Z0)
Dﬁq:lll'h:- complaints from viewers, television commercials are pot etting istic. Their makers
con <alidealized poople i unroal sitations, The wide aics degiction and the

mundnm:’rg}jﬁm of fife in most cases make them appear funny as woll ay ropulsive. A foothaller puddenly
Strts scoring goals after consuming a particular energy-drink. A would-be groam avoids hugging his father-in-
lnw because he recalls not having vsed & particular shampoo that morming. A busy manager leaves ab important
meeting 10 grab a dozen packets of his Invourite cookies, and 50 on. The advertisers also persist in showing s
version of male-fomale relationships that can hardly exist in two households in an entire city. A wife panics
simply becdizse & meddiesome neighbor points out that her husband's shirt §s diry, while another fedrs for her
marringe because her finicky hushand doesn’t like her coffee, What do the advertisers know dbout us, or how
We see ourselves, that make thom continue to plunge millions of dollars into these ﬁm-_@_%%’;‘ﬂzj"
probably don't know that these glamorous an noisy clips in no way promote the produit for which they arc-
aired. The reporied number of viewars may be heartening and tempting for Lhnmnmﬂ:mllmnfﬂumm It
‘might also be the main reason for them {0 keep on hiring the i r g thews products. In fact,
however, these advertisements are mostly walched efther to laugh at, or because the CWEE mmm,ﬁp
them by changing the channel as soon as they starl. _

- 3. Read the following passage carefully and answer the questions given at the end, a0

During the past two decades, there has been a mushroom growth of universities und other
uwur?:im: 11: Pakistan, which our policy mitkers mldwummufm prestige,
number of universities and the students enrolled therein has been recurrently
quantifying national development. No one can deny the pivotal impo;
mw. In the con |-| T -n d haman L
unequivocal primacy, and educatic EIIIIEIII Creatng. and. enhancing thi
b ucHion only, urw-anpmnm&a thrmghl;mhuﬂmihu? 70
world—almost all having progressed by virtue o .hqmr_-[;;_.m_  resouree—one can

don't encourage massive enrolment in muver&;ttmln other H'qu,'d'iuydnn‘! want

education open to every member of the population. After el
both compulsory and free for everyone), students are cou

according to interest and aptitude. Those with true interest in
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