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y about feminine beauty, and show p;.
blondes nourishing their tissues Witht“res
metic manufacturcrs', one of their y, skin 1
selling lanolin, they are Unbey
For this hopc,_this fraudlglcnt imp“mmnwlmg
promise that they will be tran.shgured, women wmof
ten or twenty times the value of the emulsion which pay
propagandists have so skilfully related, by mCang‘he
misleading symbols, to 2 dt‘:cp-scalcd and almost of
versal feminine wish—the wish to be more attra unj-
1o members of the opposite seX. The principles Ur::dtlvc.
lying this kind of propaganda are extremely simple F’ep
some common desire, some wide-spread uncon‘scilnd
o ety think out some way to relate this i
or fear to thc;pfrqdqct you have to sell; then buikliSh
bridge of verbal or pictorial symbols - over which you:
customer can pass from fact to compensatory dream, and
- from the dream to the illusion that your product whe
purchased, will make the dream e . lonee
RS TR n come true. ‘We no longer
buy oranges, we buy vitality. We do not buy just a car, we
buy prestige. And so with all th i el
, | v e rest. -In toothpaste, for .
example, we buy not a merc cle: L
releake Tioni the. fear ol ._,‘anserland -antiseptic, but
~ vodka d*' L -.fear of being sexually repulsive. In
2 and whisky we are not buying a poi hich:
small doses, may depress | g a poison which, mn
logically valuable i TR € nervous systemin a psycho-
good fellowship c'fnd[? y.i e are buying friendliness an®
our laxﬁtiﬂcsf ‘we bu"‘n haﬂt.,Wltty conversation. Wwith
radiance of one of D.y ‘the health of a Greck God,
Bous sellée e iacivie s nymphs. With the m
liter r we acquire cultyre, th Jess
ate neighbours and t} ure, the envy of our ¢
In every case the ~and the respect of the sophisticated
scated Wish'of.got.‘vat'on analyst has found SOT
move the consu ar whose energy can be U
el o naencto, patL with' his nd 50
ndirectly, to 1 | with his moncy @
oL 40 lurn the wheels of i ¢
s and bodies of coun s of industry. Stored 10
cnergy is relensed b,untless individuals, this Potcits
by, and transmitted along, 8 .o

of symbols
; | ols carcfu'ly laid out <
- and obscure the l't:l I:;L‘L:m $O as to hvnass rationallt

misteadingl
of gOrgeous
food. ‘The cO5

~ ‘are not

hope.’
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ctionately IMPressive hauniing yng ¢

gvn flght.‘ Of ‘(hIS k.lnd zu‘ch;;‘r;d "d‘\(;ln
igion. 'lhcsS bcm‘mc;,- of hohnc(':m('
where ,'.(' a'rc/‘: : cl’“Ms and wnmvv}lhm«- , :
conversion. P'Pca ing, as they do, only ‘,‘("'}no faith, 1o
R, they guaraniee neither the ethical )vl' ¥ .
Joctrines with which they have been, q“m_daure; of the
sssociated. As a matter of plain historical fac itrarily,
(he beauties of holiness have often been rmar however,

eed ‘surpasscd . ibh e i catan ofma&cgm' and
Under Hitler, for example, the yearly Nurcmhcr; o~

the Nazi party were masterpieces of ritual agndmll1hes

s. ‘I had spent six years in St. Pete Fbca-
he war in the best days of the old Rr\:ss‘:a:g
writes Sir Neville Henderson, the British ainba?
6;_‘H}t!cr’_s_G¢.rmany, ‘but for grandiosc beauty I
ver seen any ballet to compare with the Nurem-
' One thinks of Keats - -‘beauty is truth, truth
las, the identity exists only on some ultimate,
wndane level. On the levels of politics and

 beauty is perfectly compatible with nonsense

p eir
> 20d pomps of
trengthen faith

F crcnal P‘rop‘agaﬁd‘a the principle of the disp
ely fasci,na(ingﬂ-symbol is clearly 'understoo’d. :
opagandist has his Art Department, an
are constantly being made (o beautify f
with striking posters, the advertising ‘pa%eso
jith lively drawings and photograpl‘\s. : mloa
sterpieces, for masterpicce appeals ond)(s. 3
ence, and the commcrc;\a_l ptrl(\)epalgaﬂ 15
vate the majority, For him e |
excellence. !l‘hm{c who like this no% too
fliciently striking, af e &
products with which it has been ass0¢!
h it symbolically stands. . Ry
as migh: be expected, 4r¢ highly S“?gef’:‘u
B B ey are ignorant Of the MATCL O
therefore completely unsuspg?tmg. duﬂe:
ties are undeveloped. In Europe, g
World Wars, soldiers used to be refer~e
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1o as ‘cannon fodder’. Their little brothers and <.,

3: now become radio fodder and television fo?’%::’“'!‘ |
my childhood we were taught to sing nursery rpy In
and, hwm houscholds, hymns.  Today the little ::
warble the Singing Commercials. |

1 don’t say that children should be forced 10 hary,




