— _one s doing i}
L S A..bsi:rg_c{_ Bssay ,
3- Biases ray _change , b ofuclices
|___are pumanent.
B Abstract Ejmﬂ *
_ | 9. Youth bulge in Pakiston: an_asset or |
| a_ liabilily 7 A
| ,fl ﬁ Umen {'cr%i Ve ESSaﬂ \/ '_
| 5- Who hac benefited more fmm#le
| deve/opea’ oY a/evalfiny countyies 2 ‘ |

. ’ , { ﬁ' / j.‘di“ﬂ n '/jﬁ—f/‘(/g f $S ﬂ/y o, &
6. Choose your enemies carepusdy cAsgE

Wou(ﬂ( end up bein9 ke, them
Abﬂmcf |

7- Tnfluence of brand conscieds

I ———

!
m““*ww} .

consumelsm.




e Jhere s Ll
ce eﬂuywha@
‘“E;q)osﬁcoyﬁ ngmd

,-(Cef&?" wlqri W/mf alwe:

T
g

nertative Essond.




